Digital Design: Design Principles Brochure
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Directions:  You are to create a brochure about Design Principles we have covered in class.  You may use your notes, online links, etc for reference.  You are to develop a brochure using all of the elements you learned about from the graphic design note taking.  Keep these elements in mind as you design your layout, select your fonts and color scheme.  Your brochure will be scored on all elements covered, not just the topics you discuss.  This Brochure should be informative, providing information about your topic for those who have no knowledge of graphic design or design principles.  Create one brochure using a Brochure template in Microsoft Publisher OR using a brochure template on Canva.com.
Publisher Instructions: Open MS Publisher > In the top search bar type “Brochure”.  Select the 2nd option “Trifold brochure”.  Click Create. You must use your own color scheme, fonts, etc.  Delete the current content.  
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Canva.com Instructions:  Log in to Canva.com. At the top, under Create a design, select “More”.  Scroll down to Marketing Materials & select “Brochure”.  Select a design and edit the color scheme, layout and design to fit your project. 

Rubric: Design Principles
	Requirements
	Possible Points
	Points Earned
	Comments

	Adequate, appropriate, and correct Content.
Title, name, date, period, (on front cover) etc.
	30
	
	

	Design Principles: 
Layout, Contrast, Alignment, Color, Graphics, Font & Consistency 
	60
	
	

	Mechanics: Spelling, Grammar, Punctuation
	10
	
	

	Total
	100
	
	



IT-DD-3 Identify logistical, ethical, and legal Issues related to digital media and apply concepts to use of text, graphics, animation, sound, video, and digital images in digital products.
image1.png
Tell the reader
about yourself
and your
products

PLACE

Company Name

STAMP

4567 Main Steeet Raleigh, NC 02134

HERE

A Brochure
for your
Company

‘A short sentence, description, or

tagline about your company

replace with




image2.png
Interesting Insights

Use paragraphs often. A wall of white text makes it
hard for the reader to skim  story and find a way to
quickly drop in and out of your content. White space
gives the user an opening into yous information.
Don't be afraid to leave spaces open.

How it began

Use conversational text when you can. Waite to your
seader 25 if you were having 2 conversation with him
ot her over ameal.

 Usebullts to itemize lists
« Start cach bullet with an action woxd
Keep your wosds simple. Don't use a longer wosd

than Tou need to. For example, in most cases “use” i
2 better choice than “utlize”

The most important information & included here on
the inside pancls. Use these panels to introduce you
oganization and descsibe specific products

Client Case Study

The most important information & included here on
the inside pancls. Use these panels to introduce you
osganization and descsibe specific products cases
“use” is a better choice than “utlize”

Subordinate headline here

The most impostant information & included here on
the inside panls

“We recommend Egirikar fo anyone who
willlisten to us. They anticipated needs
and solved potential stressors.”

A wall of white text makes it hard for the reader to
skim 2 stoey and find 2 way to quickly dsop in and out

of your content.

Don't use p space saying things the reader already
Enows. Focus on information that’s osiginal or new.

Use conversational text when you can. Waite to your
seader 25 if you were having 2 conversation with him
ot her over ameal.

Use paragraphs often. A wall of white text makes it
hard for the reader to skim 2 story and find a way to
quickly drop in and out of your content.

* Keep your bullets shost

 Usebullts to itemize lists

* Keep your bullets shost

« Start cach bullet with an action woxd

Why We Do This

The most impostant information & inclded here
on the inside panels. Use these panels to introduce

Make a point with headlines

The most impostant information & inclded here
on the inside panels. Use these panels to introduce
ous organization and describe specific products
Keep your wosds simple.

Don't use alonger word than you need to. For ex-
‘ample, in most cases “use” i 2 better choice than.
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